To begin, | would like to thank the Chinese Academy of Social
Sciences, and Hong Kong Government for inviting me today to talk to
you about how Home Credit is both endorsing and supporting the
“Belt and Road Initiative” proposed by the Chinese government.
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Home Credit is the world’s largest provider of consumer finance for
goods at the ‘Point of Sale’ and China is one of its most important
markets. Home Credit comes from one of the 16+1 countries - Czech
Republic. When European has been slow response to the one belt
one road initiatives; this is not a case of Czech. We are grateful to the
Chinese government for the opportunity to conduct business in the
country and in particular, we appreciate and respect the professional
manner in which the state and regulatory bodies authorised and
carry on their supervision of the business.
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As is well known, the Belt and Road Initiative is a way for win-win
cooperation. It promotes common development and prosperity. It
enhances mutual understanding and trust. And it strengthens
relationships and exchanges.
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| believe the Home Credit experience, both in China and in the Belt
and Road countries, reflects those sentiments.
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Our investment in China was started by PPF Group in 2004. Then in
2010, Home Credit China was honoured to obtain one of the first four
consumer finance pilot licenses. Today, Home Credit is one of the
largest consumer finance companies in China and is actively
supporting China’s moves to increase financial inclusion and
education — moves that contribute to economic growth.
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We are also partnering with Chinese companies, helping them boost
their sales in other countries.

We understand the importance of our role and recognize the trust
placed in us. Home Credit is a Market leader in “responsible lending”.
It not only aims to help customers in a financially secure way but is
also a leading promoter of financial literacy. A recent independent
survey named Home Credit number one out of all consumer finance
players in China for financial inclusiveness. We are very proud of that
achievement.
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Let me set out what Home Credit does. It provides:

e Point of sale loans to assist customers who are purchasing
durable consumer goods, including mobile phones, home
appliances and motorbikes

e Cash loans to existing customers with good repayment records
and new customers with strong credit profiles
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These small loans play a big role in many people’s lives and in many
cases, raise their quality of life, their prosperity and their prospects. A
motorbike can dramatically increase productivity. A mobile phone
can keep people connected to a family that is far away. A laptop can
improve a worker’s skillset...and their salaries.
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I’ll give you an example of the impact on just one Home Credit
customer. Mr. Gong Yizhen is a technician from Donghai Rubber
Plastic (Guangzhou) Co. He applied for a loan of RMB 3,000 (11k CZK,
450 USD) to purchase a laptop. He then used his new laptop to watch
vocational training programs online, which helped him attain a higher
certification. As a Senior Technician, he earns a couple of hundred
yuan more per month. Some of his workmates saw this and took out
loans —and are now able to send more money home, have better
apartments and afford to get married.
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What's interesting is that this is the fifth time Mr. Gong has taken out
a loan with Home Credit. And he pays them back every time, building
good credit history and gaining his first footholds in the regulated
financial services sphere. That’s financial inclusion. And it reflects our
goals as a business.
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e To provide Easy, simple, fast and affordable products



To communicate clearly with our customers and always treat
them fairly

The Group offers a cooling off period to its customers globally —
allowing them to change their minds even after they have
agreed a loan, whether or not we are required to.

And Home Credit is a supportive lender in times of hardship for
customers — we understand that things don’t always go as
planned.
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These are some of the features which have allowed Home Credit to

become a global leader and also a leader in the Chinese market.
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And China remains a bright spot in an economically challenged world.

Although there is much discussion of the challenges of its transition

from investment to consumption, most economists are generally

reassuring, dismissing concerns of hard landings. They emphasize

Chinese policymakers' determination and ample tools to sustain

growth close to target, to stabilize the RMB, and to contain financial

stress.
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I’ve given you one example of how a single loan can impact an
individual but let me now comment more on the role of Consumer
Finance, our business, in helping this economic transition.

Consumer finance is an important element of the global economy. It
plays a significant role in driving consumption and raising the
standard of living through providing access to credit for individuals
both for investment and to overcome difficult times. A consumer’s
ability to borrow money simply and quickly enables a well-managed
economy to function more efficiently and stimulates economic
growth. Availability of credit can make it possible for households to
overcome liquidity constraints that they may experience and permits
consumption to be smoothed over periods of high and low income.
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Let me illustrate this with another real example. A farmer who
borrows to invest in a motorcycle. Without finance he could never
save enough to make this purchase. But by taking out a small loan, he
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is able to buy the bike. This in turn makes him much more productive
and the amount he is able to earn increases, making the loan easy to
repay. Imagine this repeated many times over with many farmers,
driving the country’s GDP higher and improving the lives of its
citizens. This is the power of consumer finance.
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You can see how this works and the benefits for the economy. But it
is an area that traditional lenders often struggle to address. For many
people, bank loans are inaccessible because they lack credit histories,
or cannot provide a prescribed set of documents. Sometimes it is
simply because the amount they wish to borrow is too small and
therefore not of interest to the bank. Consumer finance — our core
business — closes this gap. For millions of people, it aids financial
inclusion, smooths liquidity constraints and helps maintain
consumption. By creating a successful credit history, even greater
financial inclusion is possible, as more clients are able to enter into
the traditional banking sector. The role of responsible consumer-
finance players in this process is irreplaceable.
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China’s household leverage and consumption levels are among the
lowest in its peer group, leaving ample room for consumption and
lending growth. This together with persistently low unemployment
and inflation rates underpins favourable credit market conditions.
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So consumer finance has significant room to develop in China and
Home Credit will play its role to responsibly provide citizens with
opportunities and ultimately pathways to prosperity.
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And this is not just our view on the benefits of consumer lending.

Last year, a Study of China’s Consumer Credit Market, the first
comprehensive research report on consumer finance, was released
by the Centre for China in the World Economy at Tsinghua University.

This report was an empirical study of the correlations between
consumer credit and the structural transformation China is
undergoing. It examined the status quo of China’s consumer credit
market as well as the trend of its future development.
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The report found that “against the background of China’s economy
entering the ‘new normal’, especially when its growth is slowing
down, consumer credit will certainly become a new engine to drive
economic growth. “
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The report also noted “that the development of consumer credit and
the structural transformation of China’s economy are aligned in
terms of overall trend, and the former can speed up the pace of the
latter.”
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Rebalancing the Chinese economy to ensure that strong growth rates
can be maintained is of great importance. An emphasis on increasing
domestic demand can achieve this, with the aid of Consumer Finance,
despite the slowdown in the West.

Put simply, Consumer Finance is fundamental to economic growth
and development.
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The Belt and Road Initiative is characterised as a win-win cooperation.
Home Credit has been honoured to serve Chinese consumers and

help bring expertise in risk management and other technologies to
the market; in return we have learned a lot from our experience in
the Chinese market, one of the most developed in respect of on-line
business and speed of development.
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The Belt and Road Initiative also has a geographic dimension. It
covers, but is not limited to, the area of the ancient Silk Road. Home
credit is also geographically diversified along the route and is a leader
in many of its markets which include Russia, Kazakhstan, the Czech
and Slovak republics, India and Vietnam. Globally we serve more than
15 million customers spread across these geographies. But China —
with its 7.3 million customers - remains at the heart of this business.
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Home Credit China has developed to be a significant presence in a
short space of time.

e We operate in 29 provinces and 280 cities in China
e We had total new business volumes of RMB18.7bn in 2015
e And we employee over 49,000 people
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And there are strong foundations for the pace of growth to continue

into the foreseeable future:
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China’s total household consumption grew at a Compound
Annual Growth rate of around 11%

This increase in domestic consumption has in turn led to rapid
growth in the consumer finance market. The market is forecast
to grow at a CAGR of 20.0% from 2015-2019

Longer-term mortgage loans historically make up the bulk of
consumer loans in China, but shorter-term auto loans, credit
cards and other types of consumer financing are taking up a
larger share of total loan volume, and are expected to be key
drivers of growth in the industry

The low interest rate environment makes short-term borrowing
attractive, encouraging people to spend on credit

Decreasing Engel coefficient indicates a higher standard of living,
shifting consumption from consumer staples to discretionary
goods
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Home Credit China is deeply honoured to be able to serve the
Chinese people by providing access to credit, supporting sensible
consumption, and raising the standard of living. But we are also
honoured to be helping Chinese companies expand abroad an
illustration of the new manner of Foreign Economic Co-operation
under “The Belt and Road Initiative”.
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As an example, | am able to talk about our cooperation with OPPO.
OPPO, as you will know, is the fourth-largest smartphone producer in
the world after Samsung, Apple and Huawei. Home Credit has been
partnering with OPPO to sell their phones through our points of sale,
often exclusively, which has very significantly boosted their sales.
This has allowed OPPO to take leading positions in the One Belt
markets.
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This is a partnership that has been long in the making. Our first
strategic meeting took place back in 2012. The timing was prescient,
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because our preparatory work came to fruition right at the time
when the One Belt One Road initiative opened up new avenues for
Chinese companies into markets where Home Credit was present.
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We launched our first joint promotional offer in Vietnam in the
second quarter of 2014. And, befitting the ground-breaking nature of
our partnership, our offer was also market-leading. We offered
customers a so-called zero-percent loan, which means that the
amount the customer has to repay for the loan is exactly the same as
the upfront price of the item, just spread out over the life of the loan.
At the time, our competitors and even our partners didn’t
understand why we would choose such a path. Our motivation in
providing consumers with an unbeatable offer is to look past the
immediate horizon of short-term profitability and focusing on
building a loyal customer base, especially among first-time borrowers
whom we could bring into the regulated financial system.
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Our results in Vietnam were remarkable. In just a couple of years,
OPPO ranked 2nd in terms of market share, and sales through our
networks boosted their volumes by 40%. Our joint campaigns were
particularly successful: OPPO unit sales in January 2016 we nearly
450% increase over January 2015.
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We applied this winning template to other countries where we
operate. The first quarter of this year saw us launch zero-percent
offers in the Philippines and in the third quarter in India. Today, we
are piloting similar programmes in Indonesia.
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Thanks to the well-established trust between our two companies,
OPPO are confident enough to give us exclusive rights for consumers
to purchase some of their flagship products only through taking
Home Credit loans. The rewards are evident: in the Philippines, OPPO
went from 5th to 2nd in terms of market share in just one quarter,
and we contributed 30% of their volumes through almost 900 points
of sale — the combined value of different OPPO models sold through
us reached almost 1bn Pesos. Indeed, there were moments when
their new phones were selling so quickly through our network that
we needed to get in touch with the factories back in China to
expedite new bulk orders. And in India, where we still only have two
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months of sales figures after introducing zero-rate offers, we are
already see a doubling in volumes.
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These achievements haven’t gone unnoticed by other Chinese
smartphone manufacturers.

XL 1 T 35 W0 1 Fh B AL E 7 i 240

| already mentioned Huawei as the third-largest smartphone
producer globally, just ahead of OPPO. We are proud to be piloting
similar cooperation models with them in the Philippines and
Indonesia as well. The fifth-largest manufacturer, Vivo, cooperates
with us in India, as does Gionee, another heavyweight, where the
three together have increased their sales by a factor of ten. Vivo has
even overtaken Samsung and is now the market leader there.
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All this makes us the leading financing partner to China’s biggest
indigenous smartphone manufacturers abroad. And, these
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relationships are not limited to the One Belt territories. We are also
among their leading partners in your own market: the promotional
offers and deals that | described are available to Chinese customers
as well. They are very well received by customers for their
attractiveness, but also by regulators for their financial inclusivity.

In short, we are spreading the availability of Chinese-made high
technology all throughout Asia to those who have never had access
to similar goods before. Everyone benefits.
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Mr Chairman, | believe Home Credit’s experience, founded on win-
win cooperation, filled with mutual respect and trust and mutual
learning, is a shining example of the Belt and Road Initiative in action.
We are honoured to be part of clothe new manner of Foreign
Economic Co-operation under “The Belt and Road Initiative and we

look forward to continuing to develop this relationship long into the
future.
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